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Chaitanya commerce Circle offers student a safe environment to learn and interact with
others with similar interests.

It is our Best possible way to spark a student’s interest in learning.
Objectives :

e To expose the students about the practical challenges, to build self confidence
and be proactive.
In this commerce Circle, students can increase awareness of a particular
problem fund generation or supplies to donate and organize several events.
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Parliament

In this activity the student’s assembly is formed to provide opportunities for student

leadership skills to be exposed.

This activity gives training about the function of demo6and understand the process of

parliament any system of the government.




Students discuss on matters raised on current issues of social justice, reforms,

economic development, education etc....
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Every year on 1st July GST DAY is observed, our commerce Circle takes the initiative
to create awareness among the students and provide better and clear knowledge.

Objectives

e It helps create a common market in India with a uniform Taxation system.
e It removes the cascading effect of the indirect Taxes on the single transaction.
e The govt aims to reduce the need of multiple documentation.
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Help yourself to help the

CONSUMER
AWARENESS
CAMPAIGN




L) T
MISIROR

SCREENING

o It is rehearsal for real time interview student

. Educating Students on resume preparation

. Helping students to be ready for interview

guestions and focus on their body language and

Para language







Newscast

Each headline has been categorized into positive, negative or neutral based on its

nature of influencing the reader students are directed to focus on current newspaper
headlines and get engaged to social media communication

Pros &cons of Any particular issue are discussed, some solutions for any

distractions can be identified, thought provoking issues are raised and facts finding,
problem solving sessions are conducted with this activity
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—PROMOTION —

Advertisement designing is a way of problem - solving and logical method to create fresh

concepts discovering difficult ways of thinking capabilities providing insights and data
Objective:

Innovative, creative thinking which can be playful,

Prioritizing the consumer's needs hands on approach to creativity innovative
solutions.

It is a brain storm and generates a wide range of solutions.

To be emotional intelligence, outside the -box- thinking.

Discover ,define, develop, developer is the process of designing - thinking of an

advertisement.
Students of our department actively participate and bring out new concepts to propagate their
own created brands and products







